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Kata elektronik dari Teori saat ini dalam pemasaran pariwisata kurang memabami bagaimana bisnis memberi sinyal
mulut ke mulut (BE-  kepercayaan kepada konsumen untuk membuat piliban berdasarkan tujuan. Penelitian ini menyelidiki
WOM), peran E-WOM, citra destinasi, keakraban, dan kepercayaan (sebagai mediator) dalam pemiliban
Gambar Tujnan, destinasi dari perspektif teori sinyal. Teori menunjukkan babwa ada informasi asimetris antara penerima
Keakraban Tujuan, — dan pengirim yang dapat diselesaikan dengan mengkomunikasikan berbagai sinyal positif. Penelitian ini

Fkepercayaan tujuan,
Pilihan Destinast.

bertujuan untuk menguji keterkaitan antara variabel-variabel tersebut pada piliban destinasi. Sampel
acak dari 382 konsumen yang menmiliki pengalaman bepergian ke wilayah utara Pakistan berpartisipasi
dalam penelitian ini. Data dianalisis melalui SmartPLS. Tenmuan penelitian menyoroti hubungan antara
Jaktor-faktor yang memainkan peran penting untuk pilihan tujuan. Tenman lebib lanjut menunjukkan
babwa kepercayaan tujuan bertindak sebagai sinyal positif bagi konsumen yang pada gilirannya
mempengarnhi - pilihan tujuan mereka (persepsi konsumen). Selanjutnya, bagi wisatawan ‘yang
mengunjungi wilayah utara Pakistan E-WOM positif; citra destinasi dan keakraban menciptakan
sinyal untuk mempengarnhi kepercayaan destinasi. Implikasi temnan untuk teori dan praktik
dipertimbangfean bersama dengan arab penelitian masa depan.
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<L 80, 1BM0="M - MOBTILA £ - (N2 (N0 (o) 21" H87<" (18 BQID - 7C, M=, 8 <28 <
1<HO, <=, ;"<k:<B, <B:""<18"H0, 800<(17<=4""0), 07%h; 28:547-8: " <(1:<HBO0<(:84:;1-0, 2B:<CHAL™; 8:0,5:  12-8¢"'<h
=, BAES ML D) 1= (N2 (N 0< (@) 21 EB2< (18" BQIST 28:;42-8:"" <1< "> 265120, 187 i
2<8,-, =, <B;H M -"<;9 L, 04;H009;84877841540; , =4 <8O0 - SHYH2A0, O3 %8 175 80,4, ;B8 < - °C,
1<=0,%;, 3167, 410", <8<z, <72<-, ;i <B, <B:'<; 1870, 800<H7< =487 10, " _ . <=, ==, ;8:<28"S

d<i§7,5/?;:; 4" A:8,07890, ¥A" 4" B:<Ci87 ,k7>1""87, ;:5%72;h - 2= R
H2: Destination image positively influences destination trust.

2.3.  Destination familiarity

+,;8:<P8: " <UA? _ £:20:85%, N142:<, =487, 4@ ; 9740 Ok - , <828 _ 10, ;;:" <k A8 90:;86,N1,0:, <, 1" 0l=, ;8:<28:""<h
8778);8: - 9478, ;4:<8,<8:"" <8 @:;:8487""; , H 142, ; $KDBKO,A, 00, =h8"h2; 4 - ,<82%: - 10, ;;:""<;h8778% ,<-""907C, ¥
8'"90:;8;48""4@:;:8487""; , %147, ;i " 0<C(tb:9(k I 7" 9(ke%6 ; 7: (k& " 5&M N ?Q: <CG<""B#,=C, 1" A7 , =, ;8:<28:"'<}¥
#,7=; 18" 7%, @, 4 AR2AA, - 8. <18 B20=187 , i, ;8:<28:<816"190:;8; 1, N0, ; ; 187, :0KPMA, -8: " <UP<=HAD _ :£:20:8>%8™%
;771,187,890:; 4=, ;8:<28:" <k 2C, 1<=H . 8:078, K18, <8: 248" 90:;8; 18" 4D: ;8187 , b=, ;8:< 8. <86 7,0,A0, (¥
=, ;8:<28: <A _ £ 20:850187>; 17<h: _ 1082<BH0"E, hi<h=, -5 <d L 2G:<CHL J 7<C(h  9?< (&b 9 (& " * 36k

h

YAS,040:;:8:<CH87 4=, ;8:<?8:""'<48""90:;8; 4, @24978, K: <487 , k- ""C<:8:0, h?7<=h7AA, -8:@, HA™"0 _ U""Alk=, ;8:<78: " <8728}
:<-0,7?;,;487,%1,0-,18:" <k "ABA? _ £:20:8580 F,0-, 18:" <h""An8™90:;8h =, ;8:<28: " <h b=t 1M, =h AR =ML, 0, <B4
o, <8;487728h:<-#9=,§47<=; -1, "AKB7 N 187, (1 /9:480 "AY ,<@:0"'< -, <B(h P<=h:8;% 28807-8:""<;$h 6" 90:; B1; ¥
A20"90?/%,5 1,0-,18:""<h =:0,-86>H ?7<=h 1"*;:8:@,#>h ,AA, -84 "<h A? _ £:20:850 LY 08:C?;(h 1 :4-7,;4N"'<B,0"(h eb
JO:.C™>, <(h&" 5QUSH

h

a? o 0B =, <28 <h=" ke J 128 <=9 L 05 =, 8:<?B: < L 2C, A0 - 28 <h?7<=%8""90:;8;h
,<77<-,1:<8,0, ;848"4@:; :8187,0, (tA? _ #:20:854<, ,=;4?B?0, <, ; ;¥87284-""<;9 _ ,0;472@, 487, %:=, X" B 778487 , %
=, ;8<% <Ly ?<Clh §9?<(f ek hO(h&™ "3 h2@:<Ch 2% 1™;:8:@,%0,19878:""<(k ?7<=% 1,0-,18:"'<k ,<77<- .}
=, ;8:<28: " <WA? _ :20:8>47<=4-0, 28, %809 ; Bk <b=, ;8:<28: "' <UB""Y@: ; 8846 7 , %10, @:"*9; k;89=>K7 2 HA" Q< =HHC? 1487 28K
101", =00 e, e =<l <-"101""078, 1A? - :£:20:854?; 1218 90:; - b=, ;8:<28: <86 7,10, ; 948k . 2>1=:AA,00/,8B, , <t
§772818"90: ;8B 7720, 5740, 7=>40:;:8, =h=, ; B:< 28 <h < W00 - 10, 18: -, ;<L ?; BH2<=HA0; 848: _ L4@:;:8M 0L+, h
) -2 N0 ) 21 87<" (18" 5QISH

h
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d<i§7,i/?;:; 4" A:8,07890, (87, WA #" B:<Ck7>1"87, ;1 - 7= R
H3: Destination familiarity positively influences destination trust.

24.  Destination trust

ANBTARE 7 L %:8,07890, %1 <HB09; 8472 HAT-9; , =h <k 1, -:A-h; ,-8"0; R 06 <, (487 90:; - %;9114:,0;(40, ;8790?7<8(h
2<=h7"8, 441 Y08:C?; (g 0:C™*>, <(tN"02C7 (1eh 14241 < (& " 5TWa, BY;89=:, ;¥A"'-9; , =h""<¥8""90: ; 8=, ; 8:<28: "<
?:%8"'90:;84;%809 ;881609 ; 84 772; =, A:<,=k87 ,%0,478:"'<; 7:14/,8B, , <h8B'"%1208:, ;iB7,<h"'<,§1208>41,0-,:@, =4
87,%:<8,C0:8>4?<=h0,2/:£:8>4B:874:8;% ,N-72<C, ¥ 1208<, 05LY 08:C?; (h § 0:C*">, <(kN"02C?(hett ¥t 24 I <(k& " ST
180,<C87,<:<Ch 7<=k -0,78:"'<h /,8B, ,<h 87,% 8"90:;8h ?7<=h 8"90:;8h =, ;8:<28:""<h :<@""4@, % §'"90:;8;H 17?;8%
,N1,0:,<-,;4870"9C7HL,0; "< 2#h-""<8?-8;1B:87410" =9-8i?<=¥; , 0@:-, ;40, 478, =18""487 , U=, ; 8:<28:""<§hF, 0; "< 24k
-"'<8?-8;4B:87h:<72/:87<8; " Ab=, ;8:<28:""<h?0, ¥ - 1" 082<Bhmh:<7?2/:87<8;4B,#-"" - ,%?;%720,%87,%10:@78,%?<=h
19/4:-5:<;8:898: " <; 187 78K; 7" 94=h/ - - 1,8, <8(h7"'<, ;8(k?<=h/, <, @4, <BHLY08:C?; (H § 0:C™*>, <(i™""0?C? (het
L% <(1& " 5T
b
[,19878:""<k:<A9,<-, ;H87,410" -, ; ;b Ab-7"""";:<Ci?h=, ;8:<28:"" <h?<=40,=9-:<Ch87 , 40:; CH"* Ak P<lh:<=:@:=924;
i<, -90:8>8088- 7<=, A<, W25 -"1< 058, <>/, 8B, , <iB 728" L 12<:, ;110" - o; WP<=HAO#A _ , <Bi""AICO207<8, , K
[, 19828: " <l: ;U< 8 " <i>h-""<; 138, <BhB:8 7487 , h142- b/ OK:B8-""<; 258, <BUB:87%7:; 8" 0>H8" " (h:8k: ;242 /" 98k 7" BY
87,%1#7-,%0,198,=h:<¥1?;847<=h7""BH8""Y _ 2:<8?:<h:8% a0 - 487 ,41,0;1,-8:@,% "Mk 7""; 1:824:8542<=48"90:; _ (¥
,<">i<ChCM=H0,19878: <k -2<h -, 2<h8"90:;8h ;87> 44" <C, 0% P<=h:<-0,7;,=h @:;:8; 4 LY08:C?; (b JO:C™*>, <(k
ANUC2(het LE%I<(& " 5TING7,5-900, <8%;89=>k=,A:<,=487,0,420,57<"87,047<8, - , =, <B18778%:<At9,<-, ;}
=,;8:<28:7'<4809; 8%; 9-7%72;%2.0:0h, N1, 0:, <-, (187:;4;89=>hB:#:<-""01""0?8, 487, ¥2.0:"*0% , N1, 0: , <-, ""A¥8""90:;8; %
B7"iB, <8<k _ LI=, ;8:<78:" < H2<=H,N1, 0:, <, ;S
b
d<i87,4?2/"@,%=:;-9;;:""<W87 %" #"B:<Ch7>1""87, ;5% - ?=,M
b

H4: Destination trust mediates the relationship between E-WOM, destination Image, and destination

Sfamiliarity and destination choices.

2.5, Destination choice

67,0,420,%@70:"9;47880: 798, ;4 AR, -8:<CHB7 =, ;8:<28: " <h-7"":-, ;0 "ANB™"90: ; 8; :<h=:MA, 0, <B%-28,C™"0:, ;¥; 9- 74
?2;10,;""90-, ;A" 90:; - (187,420, 1" AR?-#:8>(1P<=F; ,0@:-, %0974:8>(187 , ; , 120, 1G<""B<¥?; 187,10, C94207880: /98, %
A=, 8:<8: < (HP<=h; 10—, 55/ 1BRIB07@, =5 87<-, (12@7:42/%, %8070, 4 - "=, (1?7<=4807@, #A?0, $¢] :8928:"" <7
A?-8"0;R41 " 5:8:-24-:0-9 _ ;87<-,;(kB, 287, 0k-""<=:8:""<;¥87, ;420,487 ,%7880: /98, ;187 2840, 478, =48""¥87 , 4?-89 24
80: 180 Y#87 1 9CTH - 7<>K""87,002880: 798, ; 18728k ; :C<:A:-7<8i>h:<M9, <- K ""<h=, ;B: <28 <h-7""- , ;HG<""B<h 2%
7,0 - ,<B78:"<HA™90:;8; 451 - 1M08P<Bh<iB7, 10" -, ;A7 :<CH?=, ;8:<28: <HLAN; L 0" el 9 (K ™ 52108
d<h §7,% /7?;:5% Ay =, "C0?17:-(k C,"C0?17:-(h 1;>-7"'C0?17:-(h /,72@:"0:58:-(h P<=h M-t -
-7?0?-8,0:;8:-;4=""<Ch;,C - ,<878:"<(kB7:-74-2<h/,49; ,=h:<=,1, <=, <B>h""Oh:<h-"" - /:<28:"" <251, 0M%ed
O:9(h &" 5208 D<k 8"*90:; _ b 244 ;,C - ,<878:""<h i3k - 1087<8% /98% A0, 09, <8 9;,=h:<k8™90:; -k - "=, # sk
=, - "C0?17:-(k; 1, --A-RATO<=h?C, hAP-8" 0h-7207-8,0:; 8:- kA" O<=h-#""; ,#>40, 478, =h8""h:<=:@:=97%; h:<8""90:; 8%
?-8:@:8:,;5LN2;:, 0" el gi9(h& " 52IsD<h=, - "'C0?17:-R?C, (h1,0; " <?%:8>(h?<=kC,<=,0420,%; 1, -:A:-4A?-8"0; 4
87784, AR, -8:<CiB7:#,4-7"""";:<ChPh=, ;8:<78:" <$D<h-7"""";:<Ch=, ;8:<28:""'<h-""<;9 _ ,0;HA™-9; , =h""<h1,00:"9;H
NL,0:, <=, ; (H09%:8>(187 ,b; 28:; A?-8:" <UB7 284 772; 4/, , <¥""AA, 0, =4/>h-"" L 17<:,;1N2;:, 0" elg 9 (k& " 5218

b

67,%0924:8>4"Ak; ,00:-, ;h, <77<-, ; 487, %" @,074#; 28:;A27-8:"" <k 7284-0, 28, ;4809 B <h-7"""";:<CHB7 , =, ;8:<28:"" <k
?<=h-72<-,;48""40,@:;:82C2:<HLN?;:, 0" ek g:9(H& " 52056 7,0,420, % - 2°"0h; ,?2; " <?#=M,0,<-,;[#;9-742;}
-2 78,(0B, 787,00 -""<=8:" < (0 - 2H(h 7<= 18- 78 -20-9 - 87<-, 5 (87, 2K -1 <;i=,0,=H 2k i<AR9, <- B <h
a1, -8 <E AR, 8:<28 <IN L 0" el 9(1& T 526 7, 5, §20, 5, N8, 0<2#A2-8"0; 1:AB7 , >170, 41" ;:8:@, %8%-0, 28, ;¥
809;8k: <87 , k=, ;8:<?8:"" <h?<=h:<8, <8:"'<¥8""40, @:; B84D8H 7 2; 4/, , <k /5, 0@, =h7?@:<CH1";:8:@, ¥A? - :#:20:8>kB:87H
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=, ;8:<28:"'<k-0, 28,4 24A20"'07/%, 50, 19878 " <h"" A=, ; 8:<28:""<h87728h;8: _ 9478, %8""h@:;:8K87,h;? - b=, ;8:<78:" <K
LY08:C?; (5§ 0:C™">, <(f™"0?C2 (ke ¥ :#2#h<(k&" 5T I 900, <8 ;89=>K A:##:<Ch87 ,HC?1% /> ?==:<Ch 7"" B 10:""0%
N1,0:,<-,;8-0,78, 4=, ;8:<78:"'<HB09; 8(k7<=Hh:<A9, <- h"'<h=, ; 8:<28: " <h-7"": -, S

b

d<i§7,1/?;:; 1" Ak:8,07890, ¥A" 4" B:<Ch7>1"87, ;:;472;h - 2= 8

HJ: Destination trust positively influence on destination choice.
2.6.  Conceptual framework

D<k87,%-""<-,1897#A07 . ,B"0G(187,0,%?0,4A:@,% @20:2/%, ;R cAX AN+, ;8:<28:"'<h: L 2C, (h +, ;8:<78:"<h
A? L #:20:8>(H=, ;8:<78:""<k809;8(k P<=h=, ;8:<P8: " <h-7"":-, ; $h X:87H87, H 7, #1h AR, #,-80"" <K B"0=h""Ab - ""98TH
<=:@:=97# ,N-77<C,487,:00@:, B;#?7<=hG<""B#,=C,k?/"" 98k =M, 0, <B=, ;8:<28:"'<;$§6""90:;8; 1 B?<8h8""4 @: :8%
. ,B7,0,187,>16<"B:<Ci?/" 98187, i=, ;8:<78:"'<(k8;%/, ?98>(k - 7C,(1B7,0, %84 ;%" -8, =HU ,83:<Ch1";:8:@,%
0,@:,B;%-0,78,%809;8 "<k =, ;8:<28:"<$ Yk =, ;8:<28:"<h: J2C, b5/, #,A( L, 0-,28: <k 0,CP0=:<Ch ; 1, - A-H
10"'=9-8(h; ,00:-, (" 04L4?-, S 2@:<CHA? - :£:20:8>hB:8742%=, ;8:<28:""<h:8k:;h, 2; >¥8""% - 26, ¥%=,-1;:""<iB7,87 0%
8'h@:; 8 " 0N<"B 67, 5,420, k<=, 1,<=,<8k@?0:2/%, ;48728K-0,28,4809; 8% " <k=, ; 8:<28:"" <} 72@:<Ch1";:8:0, % C4
XA (=, ;8:<28:"'<k: - 2C, (1?7<=1A? _ :#:20:8>B:87%=, ;8:<?8:""<k-0, 28,4609 ; 8" <87 , 4=, ;8:<78: "' <728t 7=;16""%
-7 <Ci=, 8i<28<B6 /4, 1584110, ; , <8;i=, i<, 28: <K ARL?; 810, 5 , 20- 74;89=:, ; #P<=H-""<B0:/98: " <K""AI87 ,
10, ;,<80,;,20-7%

Destination
Image

Destination
Trust

Destination

Choices

Destination
Familiarity

Figure 1. J"'<-,1897%a0? . ,B"0G"" A, ?;90:<ChF ,0-,18:"'<;§"AbJ""<;9 - , O+, ;8:<28:"'<iD . 2C, (b
a? - #20:8>(hedXd ™M 1609; 8B 874+, ;8:<28: " <kI 7",

3. Methodology

Ith

67,%-900,<8h;89=>477;182G, <i?4097<8:878:@, % - ,87""=H""<i87,4/?; ;4" A7 410" /%, - 4;878, - , <8BS, ?;""<HB""%
L4, -81097<8:878:@,% 8" 872G, % P4 #20C, 0% ;7 _ 1#,% 8728k -2<h ;""#@,% 87 ,% 10" /¢4, _ % "Ab C,<,07%4:K?/:4:858 67,4
097<8:878:0,% - ,87"'=H7,41;18"H097<B:ASIB:874<9 _ ,0:-4="8748728h-"7<k, ?; :4>4807< ;A0 _ Yo <B""%;878:;8:-; (7<=h
B2 ,2;90, 0 << (1, 720:90(k 7<=% 788:89=, ; kAR 44P0C, 0% ;7 - 14, 4"AN0, ; 1 <=,<8;kLb?Bh el 1977%:; (¢
& 5% 67,4 ;89=>k 72;% 2114:,=h <"'<410"/2/:4:85h ;? - 1<ChL-""<@,<:,<-,%;? - L<Cli /,-79;,% ""Ab 87,4
9<G<"B<HL"19878:""<§] ? - 14, 4;:K, %/ ?; , =H"<IQWH - 20C:<i""Ah, 00" 048728k ; ¥*2&1872810, 10, ; , <81 19#78:"'<; ¥
?2<=h:84, ;8: - 28,=487284 - 0,487 2<UTQ" " *46"90:;8; %720, 4@:;:8,=4<""087 ,0<4?0, ?; 4] , G?0?7<(4& " SPI§
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3.1 Instrumental an procedure of data collection

FO: - 20>4=287%-""%,-8:""<¥ _ ,87""="4""C>}:;%9;,=$4D8, - ;420,42=""18,=H?<=h;" _ ,¥20,%?=718,=4""<¥87,4/2;:;%
""At:8,07890, §7<=h-""<8, NRiL:MhcH, -80"'<:-kB""0=H""Ak - ""O87HLCAX ANMKS, - ;187G, <WAD™ - HLb:?7<C(tJ7"":(het
2"11, (W& 52 M=, ;8:<78:"'<k _ 2C, K8, - ;187G,<H0" - LFO?>?Chef[>?7<(i& " S&NM(HL: M=, ;8:<78:""<W? _ :#:20:8>%
8, - 482G, <hA0™ _%LY08:C?;(h 1 :4-7,;4""<8,0"(hek g 0:C"">, <(h& " SQU(EL:@Mh =, ;8:<?8:""'<h809;84:8, - ;487G, <k
AO™ _ L+, #CP="40 24, ;8,00& " "VI(KL@I =, ;8:<28:"'<h-7"":-, 028, - ;482G, <hAD™ _HLNN?;:, 0" e g9k & " 521
08, - ;¥B,0,%20,@:"9;#4 - ,2;90,=H:<hY:0/</%-""<8,N8h?<=h87,%-900, <8%;89=>h:;40,478, =h8""h87,%6""90:; _ &
-"'<B, gk ;"8 1 h 2=718,=h ?--""0=:<C>% 67,0,% 20,4 ;" - ,%-0:8,0:2% 8728K 87 ,%-900,<8% ;89=>h A"#"' B, =(h %
09, ;8:"'<<2:0,bA:4, =H/>087"; BT 7720, 5240, 7=>4@:;:8,=4<"087,0<4?0, ?;h A F2G:;82<h?7<=4 7?0, %; 720, =%
87,:00,N1,0:,<-,$

3.2.  Statistic technuque

1 - 208kFb]4;""A8B 20, %7?;%9; , =h/>8-900, <8h;89=>h8""¥?<24>K , k="82%D8%: ;}, 2; >48""k9; , (HAO?<GEh-"" . 120,%8"%
"87,0;%N"B,@,0(t] - 208Fb]4?4" B ;#?7<2>K:<Ch=:0, -81?<=h:<=:0, -8% A, -84B:87:<k _ "'=,HiLh"";; ,:<:A20=(k
Y//?;:(4a?=7G:(1ehJ#?>(1& " 538

b

3.3.  Pilot test

6'"h,<;90,187,507%:=:8>47<=40,£:2/ 4854 AT  I=28 -1, -8: " <h:<;809 - ,<B(187 410" -, ;; K AKL 4818, ;8:<CiB?; b
<8:28,=h8"%0,=9-,4 _,?;90, - ,<8 ,000;%870"9C7% />k ,=:8:<Ck 09, ;8:"'<<?:0,% -""<8,<B(k 09, ;8:"'<<?:0,}
=, ;:C<h 2<=h A0 - 28(h 7<=%0,;1""<=,<8%h 67,509, ;8:"'<<2:0,% =,@,4" 1, =k A0k 87,5 1901"; , b ""Ak 87 b =287
=" -8: M <iB?:410, 5, <8, =%8" 87, H8B =" _ ?:<k,N1,08;%:<%87 ,kA: , #=K""AbN20G, 8:<Ch?<=H87 , :04G: <=k:<;:C78k
2<=h,N1, 088" 1:<:"'<B?;40,09, ;8,=H67,4:<;:C780,-,:@,=HA0" _ 4="" _ ?:<k,N1,08;4B,0,k:<-""01"0?78, =Hh:<8""}
87,409, ;8:""<<?:0,% 67,409, ;8:"'<<?:0,¥B?;HA9087 , 0% =:;80:/98,=h? _ ""<Ch&240, ;1" <=, <8;%8"%-7,-G487,4
0,82/ :#:8>4;878:;8:- ;4" "A#B7 , %09, ;8:"'<<?:0, 4.6 2/, H5NSh

Table 1. [,?/:#8>4"ADS, _ ;¥
a

b
Variable Numbers of items Croanbach alpha
X-/@65+, @FY+5F$+<$ 3 2G)I%
1/>6.,76.+,$!C?H$ I$ 2G&&
]/>6.,726.+,$"?C.-.?5$0 $ 2G))3
1/>6.,76.+,$65E5>6 $ 206)f$
1/>6.,26.+,$;A+.@ )$ 2G&3

b

67,0749, ;< "BA200A0" - ¥2--, 182/4,407<C, }""A87 ,%"SP " (187 ,0,A™0, (10, ; ,20-7,0;%=, -:=, =48""40, 82: <187 ,
4 M8, o T AR=, 8B -7 hAT R =820 -" 1, -8 " < 2<=h0O<HET % 187, 0% - ,?2;90, ;K" Ak, <; 90,487 %
0,5:2/7:48>54" A7 , 1="287%

b

4.  Data Analysis and Results

b

4.1.  Descriptive statistic

67,47 - 14,4;:K, 187, 5-900, <8h;89=>4:; 1*2&Ha0™ - 1&*Th?0,% - %, ;h?<=k5VQh20, %A, - 24, ;8Y--""0=:<CH8""}
87,40, ;948; 0" Ak="28247<26>; (87, - 27" 0:8>4""ARB7 K0, ; 1" <=, <8420, % - %, ;¥B:87472@:<ChP&S" “WH0?8: "B 74, %
*28" "WHL0™1""08: " <h""AA, _ 2%, ;$4D8K; 7B ;87 % - 2%,4078: " h2h=""  :<P<Bi?<=}A0, 09, <84@:;:848""%<""087 ,0<H
20,?2;8720,@,0(487 ,42C, #A?-8""0h:; 4-78, C""0:K, =h: <" Q¥=:M, 0, <B1?C,%/0?-G, 8; HiD<k?==18:"<(§7""9; , 7""=, 08
<= 28, C 0K, <A O04=M, 0, <BE779; , TRl L L W0?-G,8; (121 7 B<E<i6?/4, Y&HY ==:8:"" <> (h
§7,% =, - ""C0717:-h @20:2/4,% ;% -28,C0:K, =% :<8™"% 870, ,% =M, 0, <8 ,=9-28:""<h ,@, %/ \<=,0C07=978, (¢
U0?7=978, §?<=kF"";8:U07=978, $HD<k87 4=, ;-0:18:@,%A0, 09, <->h""AkB0?@ , #:;¥ 2=, - ""C0?17:-4@?0:7/%,%8778%
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-28,C"0:K, =h:<h870, % =M,0,<8 /0?7-G,8;8 67:;% ;89=>h 2%; "4 C?:<, =87, =824 0,C?0=:<C} 7*'BH A0, 09, <8k
<=:0:=97%;40:;:86<"087,0<k?20,?;5?<=h87,52901"; , ;h"AR@: ;-8 />K 748" 90:; 8k B7 "4 72;4@:;:8, =H8""H <087, 0<t
20,?;%a9087,0 - 0, (1:8577?;42#;""4-28,C0:K, =h:<tA:@,4=:AA, 0, <8K1901"; , ; 18772810, ; 1" <=, <B;H-7""""; ,48""@: ; 8%
<"'087,0<20,?2;1L.62/%, 15!

Table 2. a0,09,<->"AU,<=,0(tYC, [ N"9;,7"#=ID<-"" _ ,¥?<=hc=9-78:""<IL) n*2&

$
$ Frequency  Percentage (%)
$ Gender
$ Male 237 62.0
$ Female 145 38.0
$ Age
$ Less than or 20 Years 10 2.6
$ 21-30 237 62.0
31-40 105 27.5
$ 41 -50 25 6.5
$ Greater than or 61 5 1.3
$ Houshold Income
$ Less than 100000 109 28.5
$ 100000 to 300000 143 374
$ 300001 to 400000 69 18.1
$ Greater than 400000 61 16.0
$ Education
$ Undergraduate 54 14.1
$ Graduate 168 44.0
$ Post Graduate 160 41.9
Table 3. a0,09,<->i"M607@,#i?7<=hF901""; i *Ab T :; :BiL ) N*28&M
$
Frequency Percentage (%)
Frequency of Travel
Once a year 247 64.7
Twice a year 67 17.5
Thrice a year 68 17.8
Purpose of Visit
Holiday 171 44.8
Visiting Friends and Relatives 155 40.6
Business 20 52
Honeymoon 10 2.6
Others 26 6.8

b
4.2.  Construct validity and reability

67,% - :< .9 _1@79,48™%,<;90,%0,£2/:4:8>h870"9C7H IO </2-TH 4L 7% ;% "SP "8 Yk - <;809-8;% @49, ¥ ;¥
C0, 78, 0K872<h"5P%:8h; 7" B ;k-""<;809-8; 120,40, 42/, 867, ¥; , - " <=hB?>48""h, <; 90, 487,40, #:2/:4:8>:; 48707 9C7}
= 1M8,00, 82/ 480 B7:- 74826, ;HA?-8"" 0kt ?7=:<CHLF,8,0; " <heh__: _ (& "5*IH67,h - i< -9 _¥?--,182/4,4
@49, " AR-"" _ 158,50, 52/ £:850: 1" ST "ShY ##h-""<;809-8; 4@749 , h:;4CO, 28, 0487 2<h "§Th:8k; 7°* B ;- "' <;809-8;%20, ¥
0,#2/4,%67,% - < .9 _1?--,18,=10749, " AkY T cli;h™SQiLh?:0¢h , <; ,#,0(k+:"G;80?(ke] 20;8, =8(H&. " SVIISKY
-"'<;809-8;1@7249,:;%C0, 28, 048 72<h$Q:8h; 7" B ;-""<;809-8;20, @2+ =Sk

b

ASEAN Journal on Hospitality and Tourism



Perceptions of Consumer Destination Image, Familiarity, Trust, and E-WOM 97

Table 4. 3"'<;809-8h 1 2:=:8>¥?<=h[ ,#:2/:4:8>

L
Cronbach’s Alpha Composite Reliability =~ Average Variance Extracted (AVE)
Destination Choice 0.887 0.911 0.596
Destination Familiarity 0.910 0.933 0.735
Destination Image 0.889 0.918 0.691
Destination Trust 0.930 0.947 0.781
E-WOM 0.893 0.921 0.701

b
4.3.  Discriminant validity
67,%-0:8,0:20A"08 ,<;90:<Ch=:;-0: - :<?<8§ @2%:=:8>4870""9C7ha"0<, #4b"-G, 048, ;81 @49, % 2/"@, % ST HLY /%

h? _:=(]? - :(teh]:=,G(h& " ST Y443 "<;809-8;4@?49 , 4:;%C0, 28, 0487 2<h ST "4:8%; 7"* B ; #8728%-""<;809-8; 420, 4
=00 - <P<BH@%: =5

Table 5. +:;-0: - :<?<Bh ¥ 24=:8>}

b
Dest'.* Dest.* Familiarity Dest. Dest.* Trust E-WOM
Choice * Image
Destination Choice 0.772
Destination Familiarity 0.680 0.857
Destination Image 0.831 0.700 0.863
Destination Trust 0.860 0.671 0.816 0.883
E-WOM 0.782 0.627 0.725 0.748 0.837
0+, ;8:<?8:"<h
b

4.4.  Explanation of variance

67,%070:7<-, 1" A7 b . "=, #:;8C, <,078, =HA0" L 87, h-""<80:/98: "' <" A<=, 1, <=, <8h@?0:?/%, ;h@70:7<-,h:<8""
=,1,<=,<810?0:2/4,4@20:7<-, 8

b

Table 7. CN1#?7<?8:"" <" Ah 1 20:7<- %
R Square R Square Adjusted
Destination Choice 0.835 0.834
Destination Trust 0.725 0.723
b

4.5, Standardized Root Mean square Residnal (SRMRK)
Y--"0=:<Ch 8"} Fb]4]c™h#8,07890, (h 72@:<Ch @249, %, ; ;1 872<k "5k "0k "§" 24 :<h "0:C:<?% . "=, 4 -2<k /. }

-'<5=,0, =700 =<, 5 A AS L Oheh T, <8¢, 0(:5332186 7, ] [N [H@749, b h 8" 3*48728h: ;b ; ;18 72<h §54
?<=h; 7B h - =, HCT A BS
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4.6.  Outer Loading

67,% - i< 29 _§-0:8,0:2%8"4?--, L8HA™ 0% 98, Okt"*?=:<CH8""0,82:<h?<h:8, _ ¥:; 4 "STHL?:04Z0(kn 948 (h [ :<Ct, (et
170;8,=8(k& " 5PNk Y##4-"'<;809-8;4:8, - ;%@249,4:;4C0, 28, 0487 2<h "STH:8%; 7" B;k-""<;809-8;4""Ab:8, - ;% - ,8487,%
-0:8,0: 2%

Table 6. d98,0ib"?=:<Ck

Dest. Choice Dest. Familiarity Dest. Image Dest. Trust E-WOM

DChoice2 0.736

DChoice3 0.813

DChoice4 0.745

DChoice5 0.717

DChoice6 0.778

DChoice7 0.748

Dchoicel 0.856

DFamiliarity1 0.822

DFamiliarity2 0.872

DFamiliarity3 0.881

DFamiliarity4 0.888

DFamiliarity5 0.822

DImagel 0.793

DImage?2 0.837

DImage3 0.857

DImage4 0.855

DImage5 0.813

DTrustl 0.918

DTrust2 0.867

DTrust3 0.847

DTrust4 0.892

DTrust5 0.892

E-WOM1 0.880

E-WOM2 0.896

E-WOM3 0.817

E-WOM4 0.858

E-WOMS5 0.724
**Destination choice (Dchoice), Destination familiarity (Dfamiliarity), Destination image (Dimage), Destination trust
(Dtrust), and Electronic word of mouth (E-WOM).
b

4.7, Assesment of structural model

Table 8. Y;;,; - ,<8i"At]809-8907# "=, #
a

b
Hypothesis Beta Standard Deviation T Statistics P Values
Values (STDEYV) (O/STDEYV)
Destination Familiarity = Destination Choice 0.030 0.038 0.792 0.429
Destination Familiarity = Destination Trust 0.127 0.054 2.346 0.019
Destination Image = Destination Choice 0.398 0.067 5.961 0.000
Destination Image = Destination Trust 0.511 0.057 8.901 0.000
Destination Trust = Destination Choice 0.364 0.058 6.308 0.000
E-WOM > Destination Choice 0.202 0.045 4.538 0.000
E-WOM - Destination Trust 0.298 0.045 6.569 0.000
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4.8.  Assesment of mediation analysis
b

7, =28:<Ch @90:2/8,% 7,815k 8" 580, <C87,<k 87,% 0,828:"'<;7:1% /,8B, , <k :<=,1,<=, <8 @20:7/4,4 87784 ;4
=, 8<B<HA? L 20:8>(10<=h=, 1, <=, <B1070:2/4 ABT:- 7h; b=, s 8:<28: <7 W/ SHVEP WK

Table 9. Y;;,; -, <A, =28 <hY<%>; 5k

b
L. Standard Deviation T Statistics P

Mediation Paths Beta Values (STDEV) (O/STDEV)  Values
Destination Familiarity = Destination 0.046 0.022 2126 0.034
Trust = Destination Choice
Destination Image = Destination 0.186 0.031 6.008 0.000
Trust = Destination Choice
E-WOM - Destination Trust = 0.109 0.026 4.170 0.000
Destination Choice

b

4.9.  Assesment of model

b

D87 2;4/ , , <UA™ O<=K8728K24H@ 749, ; 420, h;:C<:A:-2<BKP<=247>1""87 , ;:;%?0,4?--, 18, =Sk
i
Table 10. h>1"87,;:K,=hY;;,; - , <8

Hypothesis
H1 E-WOM positively influences destination trust. Accepted
H2 Destination image positively influences destination trust. Accepted
H3 Destination familiarity positively influences destination trust. Accepted
H4 Destination trust positively influences destination choice. Accepted
H5 Destination trust mediate relationship between E-WOM, destination Image, Accepted
destination familiarity and destination choices.
EWOM1
'\
EWOM2 | 0.880_
0.896
EWOM3 4—0817—]

0.858

= == == = = = = ==

EWOM4 0.724
EWOM
EWOM5
Dlrust1 DTrust2 DTrust3 DTrust4 DTrust5
DChoice2
Dimage1 X
'\o 203 DChoice3
DImage2 2 N
. 0.736
0837 0st3~ | DChoiced
Dimage3 1—0-857; . %4
0855 8'7 13,, DChoice5
Dimaged 0.813 :0.778
Destination Image estination Trust 0.74“3" DChoice6
DImage5 ~
08% | DChoice7
0.127
Dchoicel
DFamiliarity1
La
DFamiliarity2 , 0.822
0872
DFamiliarity3 4—0.881
0.888
DFamiliarity4 ~ 0.822
v Destination
DFamiliarity5 Familiarity

Figure 2.1Y;;,; - ,<8N"=,#

ASEAN Journal on Hospitality and Tourism



100 Bai Priya, et al.

5. Discussion

%

67,%7: 1" AK87 ,1-900, <B%;89=>%:;#8""%9; ,4;:C<?:<CH87 ,""0>h:<¥8"90:; - % - 20G,8:<ChA0™ - 487,%1,0;1,-8:@,%" Ak
=:M,0,<80070:7/%, ;4187 78h:<-29=,%,#,-80"'<:-kB""0=h""Ak _ ""O87ILCAX A M=, ;8:<28: <K _ 2C, (=, ;8:<28:M <
A? L 120:8>(h=, ;8:< 28" <hB09; B(h 7<=h=, ;8:<28: " <h-7"":- a0 - 4#:8,07890, (h:8472;4"/;,00,=h;:C<?%;%-0,78,4
809;8h<t-""<;9 . ,0;18"4-7"""; ,¥10""'=9-8;7<=¥; , 0@:-, ;#P<=UC""}"'<H8T7 ,%;? _ ,¥=, ;8:<?8:"'<W/,-79; , ¥ "Aii7 2@:<Ch
17::8:@,%, ,=/?7-G8$J9;8" -, 0h;28:;A2-8:""<li:; h2<h, £, -, <BH""A809 ;818728487 ,%-900, <8%;89=>%:<@, ;8:C?8, ; ¥/ >k
87G:<Ch; 28:;A2-8:""<?2:h2<k:8, - hi<li=, ;8:<78:"" <4809 ; 8%k

%

D<=:@:=97%;h:<:8:28,h;:C<2; W/ HL"; B:<Ch" " <k; "2 24 _ ,=:2487284-0, 28, ;1:8; , #ARPH; :C<PHA™ 087, 0; 48" "G, (1" 0K
8"" W87 <GH""Ab:884DBY: ;487 , % - 2:<¥87, - ,H""AKBT ,¥-900, <B%;89=>47""Bl;:C<%;4%-0, 28, 17<h:<8, <;:8>h:<#8"*90:; 8; 48" "%
@:;:88% N ?@:<Ch ;80" <CH;:C<?%;48'"90:;8;4-0,28,42<h: _ 2C,%""A487,%20""=9-8(h; ,0@:-, ;4 B7,0,%:86-"" _ ,;%A0"" _ %
G<"B<h?;4A? - :#£:20:8>%;9-74h7;/ 107" =9-8;4A0" _%U,0 - 2<h?<=hz?17<,;,%720,% - "0, %;91,0:""0kA0™ - k" <Ch
_<Ce<=h 0, %MLb, et/ /(1 SPIsH

H1: E-WOM positively influences destination trust

d<,i"A7,%7>1"87,;, ;" A87 ,5-900, <8h;89=>h:; 8" 2<?%>K, hed X AL 8.0, #K:<A9, <-, ;h=, ;8:<28: "' <b
809;88467,4-900, <8%;89=>k772;k-""<A:0 - , =87 28X A NML";:8:0, £ <A9, <-, ;h"'<k=, ;8:<?8:"'<}809; 8846 7 ,
0,984 Ah87,%-900, <8%;89=>K 7?;%-"'<-#9=,=48728h cAX AN T?; 124 1";:8:0,40,478: "' <; 7: 18 Y --""0=:<Ch8"}
0,;9%8; 1" "AR87 , h=28242<2>; 1 (hed X AN 72; 5240249 , b AkS& 324" 00& 352 Wih: <A#O, <-, " <h=, ;8:<28:""<}809 ; 8D
;9CC, ;8;47%;:C<tA-2<Bh:<Ai9, <- k" MlcAX AN <i=, ;8:<78:"<4809; B8k

b

67,%10,@:"9;4;89=>k77;17%; ""-""<A:0 - ,=kcdXd™M0,=9-,=41,0-,:@,=40:; G/, -79; , " A7 2@:<CH809; 8 <kcd
XANLb:?2<CHI7™:(felz"" 11, (1" 5218 <"'87 , 08;89=>7¢; "= ""<A:0 - , A X A N7 ?;124=:0, -817<=H1"";:8:@, %
0,#28:"'<; 7:117<=h<=:0:=9?%;%<-0,7?; 187, _10,190-7?; %<8, <8:""<i?A8, 067 ?@:<Ck1";:8:@,%,N1,0:,<-, ;LXK
ehX?<C(t& " S5k

b

H2: Destination image positively influences destination trust.

67,%;,-"<=h7>1"87,;:;h " Ah87 5 -900, <8h ;89=>h:; 8" 2<2%>K, b=, ;8:<?8:"<h: L 2C, 01" ;:8:@, 50 :<M9, <,k
=,;8:<28:"'<k809; 80 67,40, ; 9484 A 87,1 -900, <84 ;89=>4 72K - ' <-#9=, =h87 28487 b=, ;8:<28:""<h: L 2C,h 725 H
1";:8:0,%0,#28:"'<; 7:1%Y --""0=:<CH8""40, ; O#; k" "h=2827<2%>;:; (h=, ;8:<28:"" <h: _ 2C, K 72;h2@?49 , 4" ARSQ5 54" O
Q585WH :<At9,<- b ""<h=,;8:<28:"'<k809; 881 D8% ; 9CC, ;8;1 2 ;:C<:A:-2<Bh :<A9,<- b ""Ab =, ;8:<28:"<h: _ 2C, b "<h
=, ;8:<28:""<1809; 864

b

67,%10,@:"9;4;89=>k77;47%; ""-""<A:0 - ,=¥672881 ,0-, 18:""<kh:;R1 208K "Ak=, ;8:<28:""<h: _ 2C, (/,88,041,0-,18: "<k
§"'B20=h87,%14?-,%87,4%C0,78,00 7,04 "0k 7:;4809;84 8" B20=;%87, % =, ;8:<?8:""<h B:#4 7, hLY08:C?; (h y 0:C"">, <(h
A"02C2 (e 1 os2l <(k& " STIL Y

H3: Destination familiarity positively influences destination trust.
b
67,%87:0=h7>1"87,;:;%" " AkB7 ,1-900, <8%;89=>h:; 18" h 2<?%>K, b=, ;8:<P8: " <hA? - #:20:8>K 1";:8:0,#>h:<A9, <-, ¥
=,;8:<28:"'<k809; 80 67,40, ; 9484 A 87,1 -900, <84 ;89=>4 72K - ' <-#9=, =h8778h =, ;8:<P8:""<hA? _ £ 20:8>H 725K
17;:8:0,%0,#28:"<; 7: 180 Y --""0=:<CH8""487 , 40, ; Odh "Ak=282%2<2%>;; (h=, ; B:<28: " <hA? _ £:20:85472;K20@249, A
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§5&TH "0 S&ESTWH :<Af9, <-, % ""<h =, ;8:<28:""<} 809;88% DB ;9CC, ;8;h 2 ;:C<tA:-2<Bh :<AfO, <-, % ""Ab =, ;8:<28:""<h
A? L2080 <h=, ;8:<28: " <H809; 8806 7 , %10, @:""9; 1;89=>472;24; " h-""<A:0 -, =hP40,19878:"'<¥:<-0,?;, %809 ; 8k:<h
87,4=,;8:<28:" <HLY08:C?; (L 0:C™*>, <(;.N""07C?(hek ¥ :#2% D <(H&. " SIS

b b

HA4: Destination trust positively influences destination choice.
b
67,%A"9087% 7>1"87, ;50 AR 87, % -900, <8% ;89=>h :;H 8" 7<2>K, =, ;8:<78:"' <k 809; 86 1";:8:@, % :<A9,<-, ;¥
=, B< <=7 - S L, O AR =28 2< 28> h 720, h- <A -, =h=, 828 <809 85 1 :8:0, >0 <9, <-, 3K
=, 8<<E-7- 867,420, @:9;1;89=>477; 124, M- <A0 - , =87 2810, 19878: " <K Ak=, ;8:<28:""<k-0, 28, ;1809 ; 8%
<hPh=, ;8:<28:"'<KB72848'"90:;8; hB:##: <Ch8""%@:; :8k?C?:<(h7?@:<Ch/ , 88, 040, 1 9878:""<k:<A¥9 , <-, ;809 ; 8187 281 B : 4
#,7=18"4@: ;:852C?:<ULY 08:C?; (1§ 0:C"*>, <(;.N"02C?(heh 1 424 <(h&." TG
b
5.1, Assesment of mediation analysis
b
L, ;988; 1 Al=28242<2>; 154720, %-""<A:0 - ,=h=, ;8:<?8:"'<1809; 80 - ,=:78, ;187 ,10,478:"'<; 7:1W/, 8B, , <hcd X ANk
=,;8<28 <k L 2C, (b=, ;8:<28: M <HA? L 20:8>(17<=he, BB <h- T - BRY - 0=1<CI M0, 5 988 K AR 28242 < 2>
=,;8:<28:"<1B09; 8 - , =78, ;187,%0,428:"'<; 7:14/,8B, , <tcAX ANM<=h=, ; 8:<28: <h- 7" - 1/ K@ 249 , 1 ASS " 3K
085 " S3WSECAX A Ni<=:0, -85, AR, -8;t=, ;8:< P8 <h- 7= W/ >H5 " S3WAB 70" 9C 7=, ;8:<28: " <#809 ; B84

HJ: Destination trust mediate the relationship between E-WOM, destination Image, Destination

familiarity, and destination choices.

Table 11. Y;;,; - ,<8"AN"=,#

Standard Deviation T Statistics

Mediation Paths Beta Values (STDEV) (O/STDEY) P Values
Destination Familiarity = Destination 0.046 0.022 2.126 0.034
Trust = Destination Choice

Destination Image = Destination Trust = 0.186 0.031 6.008 0.000
Destination Choice

E-WOM - Destination Trust = 0.109 0.026 4.170 0.000

Destination Choice

5.2. Theoretical implication

b

XB74H87 % -""<-, 1892%:K28:"" <k AR O, %#:;8:-4807@, 5 ,N1,-828:""<;(h B, ¥ ?=07<-,%87,"0,8:-2# G<""B#,=C, 1 "'<h
;:C<2%:<Ch 87,"0> ?2<=h =,;8:<28"<h -7" -k o<k 2 §790:; % -"'<8,N8% FO0,@:"9;% §90:; -4 0,;,20-74
10,="" - :<7<842==0, ;;,;187,h-""<-, 180 ""Ab ;:C<P:<Ch87,"0>(H8 728K ;487 , % -"00,#28:""<h ""Ak 8" 90:;8; 4 ; , #Ad
-"'<-,184B:874809;8(h; "~ -, =:Ph872840, 428, s cAXANME/07<=h"0:Ci<h: L 2C, b, <k 2<hebh, ;5 (& " 55N
L]:-78 - 2<<leh+:? - 2<8" 108" (h& " SHN(HL 1 28, <C(h& " S3NSHDBH 7 ?; 1A 9<=h;:C<P4;h:<8: _ 28, 0/>h:<=:@:=97%;}
<k, 721, MeaX AN (i#:6:<CHL™; 8:<Ch@:=, (=" - -, <8:<CBIn?@:<CH?--, ; ;18" <A™0 - 28" <kAO™ _4;,@,07%
-, = 2(k87,17--902->h A <A™0 _ 28:"'<40,=9-,41,0-,:@,40:;G8% 67,% ;89=>h;9CC, ;8,=H 872848, -7<"#""C:- 2%
1828A"0 - K9; , =h/>h;:C<2%:<Ch1208>(1B 7,0, 10:C784;:C<?%;h; , <818"0, -, :@, 0; L 1 "'28, <C(4& " 53N

b

J:C<24;h; 7 94=47 -2, 20(, 2;:#>49<=,0;87<=2/%, (h . :<: - K, }:<8,010,878:"" <i8728h:<=:@:=92%;4?--, ; ;410" 1, Oh
2<=h87G:<CH87,40:C78h=,-:;:""<hB:87487, %7, #14""Ak;.C<?%; % 87 ,04;89=>h;9CC, ;8, = B:8 7487 ,40,A,0, <-,h""Ab
;:C<P%:<CHB7, "0>(h:8172;h-""<A:0 _ , =h/07<=h""0:C:<h: . 2C, 1?2-8;4?;%74; 80" <Ch; :C< 24" AO924:8>47<=h: =, <B:A:, =h
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2;424G, >4=0:@, 04" Ak; 9--, 5 ;HL] - 78 - 2<<heh+:? - 2<§1"O";(I& "5HIILE <t ?<kelh, ;; (& "55I]9CC, ;8, =}
§7728%;:C<7%; 120,47 , #1A9#: <k:<A¥9, <-:<CH1?08:-:128:" <" 07, #1:<CH8""h _ :8:C?8,4?=@,0; ,¥; ,#,-8:""'<h

b

5.3. Managerial implication

b
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5.4.  Limitation and future recommendations
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Appendices:
Delineation of Research Studies
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