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Abstract.  
Homestay services are less well-known than hotel services for tourism. However, 
homestay is an important aspect of tourism, not just as lodging but as a travel attraction. 
This study examines the influence of the homestay experience on tourist satisfaction and 
its significance within the context of the tourism industry. The homestay experience was 
examined using 244 survey questionnaires. This study demonstrated that homestay 
experience affects destination satisfaction and behavioural intention. Homestay services 
are a destination attraction because tourists want to experience the destination's traditional 
culture. To increase destination satisfaction, include local cultural activities in the 
accommodation service. Therefore, this study has the potential to improve our knowledge 
of the hospitality sector broadly.  
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Abstrak.  
Jasa homestay memang kalah terkenal dibandingkan jasa hotel untuk pariwisata. Namun homestay 
merupakan aspek penting dalam pariwisata, tidak hanya sebagai penginapan tetapi sebagai daya tarik 
perjalanan. Studi ini mengkaji pengaruh pengalaman homestay terhadap kepuasan wisatawan dan 
signifikansinya dalam konteks industri pariwisata. Pengalaman homestay diperiksa menggunakan 244 
kuesioner survei. Studi ini menunjukkan bahwa pengalaman homestay mempengaruhi kepuasan 
destinasi dan niat berperilaku. Pelayanan homestay menjadi daya tarik destinasi karena wisatawan ingin 
merasakan budaya tradisional destinasi tersebut. Untuk meningkatkan kepuasan destinasi, sertakan 
aktivitas budaya lokal dalam layanan akomodasi. Oleh karena itu, penelitian ini berpotensi 
meningkatkan pengetahuan kita tentang sektor perhotelan secara luas. 
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1. Introduction 
 
The COVID-19 pandemic has changed people's perspectives on travel. However, the essence of 
travel remains the chance to encounter and discover new things, thereby enriching one's everyday 
life. Worldwide travel has returned to 63% of its pre-pandemic level in 2022 because of the Corona 
outbreak, which caused more people than ever to leave their homes in search of leisure (UNWTO, 
2023). 
 
People leave their homes to travel because they need to unwind from daily anxiety, and the 
psychological need to travel is a result of the desire to reduce the stress that daily living brings 
(Todorovic and Jovicic, 2016). When considering travel, people select destinations based on 
motivational factors that attract them to travel, as well as constraints factors that pose challenges to 
their travel plans (Dahia and Batra, 2016; Said and Maryono, 2018). In addition, the selection of a 
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destination is influenced by the characteristics of the journey, and the current circumstances (Dunne 
et al., 2011). As mentioned above, people choose destinations based on different factors. 
  
People are now aware of rural attractions that were previously unknown because of the eager 
transformation of travel information by the internet. Several factors, such as the desire to escape 
urban pollution, the opportunity to experience freshness and diversity, exposure to unique cultures, 
and the exploration of historical sites, have been identified as motivators for individuals to travel to 
rural areas (Demirovic et al., 2019; Pujiastuti, 2020). Furthermore, a clean environment, a simple 
lifestyle, beautiful scenery, and the availability of organic food attract individuals to explore rural 
regions. Many people desire to escape the stress of modern life by moving to rural areas (Dashper, 
2014, p.2). On the other hand, the rapid movement of large groups of people may raise the risk of 
infectious diseases (Rossello et al., 2017). Compared to urban areas, rural areas are peaceful, have 
small population groups, as well as a different culture. The COVID-19 pandemic raised awareness of 
the possibility of infectious diseases spreading because of urban pollution and population expansion. 
In turn, this has enhanced the appeal of rural tourism. Consequently, recently going to rural areas has 
been a preferred way to travel.  
 
Nepal has mainly rural areas, with many inconvenient locations and lovely mountain views. Nepal's 
tourism sector must grow, especially in its rural areas, if it is to preserve its appeal. The increase in 
rural tourism has a direct impact on demand for rural lodging. Hotel accommodations are the first 
type that comes to mind when deciding where to stay. As we prepare for a visit, we usually think 
about making hotel reservations. The need for options for lodging that serve tourists continues even 
in rural regions where it is difficult to run large facilities like luxurious hotels. The government of 
Nepal also lacks the resources necessary to run a luxurious hotel because it is a developing country. 
Homestay will therefore become more significant as a lodging choice for rural tourism, possibly 
managed by local organisations. Utilising indigenous traditions and natural resources, many 
indigenous communities in Nepal have made rural tourism possible. 
 
However, several challenges arise when homestays are not adequately equipped for tourists, including 
a lack of knowledge about tourism, inadequate facilities for guests, language barriers, and insufficient 
promotional materials (Kunjuraman & Hussin, 2017). These issues are crucial to address to ensure 
tourist satisfaction. Some host families think that providing a homestay is only a convenience for 
tourists looking for a place to stay. Therefore, they should concentrate on the lodging services that 
affect customer's pleasure with homestay services (accommodation services).  
 
One of the reasons individuals travel is to gain exposure to a different culture (Anantamongkolkul 
and Pattanapokinsakul, 2022). Homestay services are induced by the destination locality, therefore 
satisfying the travel motivation. Fulfilling travel motivation can raise visitor happiness, which in turn 
improves satisfaction with both the destination and a specific homestay. The likelihood that a satisfied 
tourist will return to the same location increases, thereby increasing the likelihood that homestay 
marketing will successfully attract more tourists to the area. Consequently, it is crucial that the host 
family understands the way in which homestay service influences the satisfaction of both the 
destination and the homestay. Even for homestays managed by local facilities, it is essential to provide 
tourists with outstanding service. Surprisingly few studies, particularly from Southeast Asia, have 
examined lodging services within the context of homestay. 
 
The purpose of this study is to assist host families in understanding how homestay services influence 
tourist satisfaction, thereby influencing their marketing strategies. Ismail et al. (2016), Diwyarthi et al. 
(2019), and Voon et al. (2022) all examined how the homestay service experience influences 
satisfaction, which has a positive indirect effect on visitor intention to return. However, these 
previous studies did not consider homestay experience as a factor in determining overall destination 
satisfaction; these studies only considered homestay satisfaction. In addition, this study argues, 
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contrary to previous findings, that homestay service experiences have a direct impact on tourist 
intentions to return. In this regard, the objectives of this study are to investigate the relationship 
between homestay experience, destination satisfaction, and behavioural intention. 

 

2. Literature Review 
  

2.1. Concept of Homestay 
 

The concept of homestay originated as a way for students to participate in cultural exchange while 
staying in a new place; however, an increasing number of countries now also offer homestay to 
tourists in general. Lynch (2009) categorises homestays into two groups: students and tourists. The 
homestay is more than a place for students to stay while they spend a few months studying local 
cultures. Homestays are now a standard component of tourist accommodations. According to Lynch 
(2009), a homestay is a business for profit in which guests stay on private property and interact with 
the host family. A homestay user is a "paid guest" who pays to stay in another person's home for a 
certain period with local services (Malla Thakuri, 2016). Moreover, it is a kind of accommodation in 
which visitors can stay with a host family for a specified duration in a fully equipped home (Zulkefli 
et al., 2023).  
 
The social interaction of tourists within the local environment, as well as the exchange of local food, 
language, and cultural practices, are important aspects of the homestay experience (Agyeiwaah, 2019; 
Kuhzady et al., 2020). Kulshreshtha and Kulshrestha (2019) argue that homestay is a cheap type of 
lodging although it provides tourists with a crucial first-hand local experience of the destination. 
Furthermore, homestay provides guests with opportunities to engage with local people and unique 
cultural and authentic experiences (Singh et al., 2021; Osman et al., 2023). Regmi et al. (2023) pointed 
out that homestays reflect unique characteristics that are influenced by factors such as geographic 
location, ethnicity, and the local resources that are accessible in their specific regions. Consequently, 
the Homestay program is administered by indigenous communities utilizing their own resources, thus 
creating an authentic local atmosphere for visiting tourists.   
 
Homestay is not a new concept, but it is becoming more popular as more tourists prefer to stay with 
locals in their homes rather than in expensive hotels (Gu and Wong, 2006). To attract tourists away 
from luxurious and crowded urban areas, the homestay programme offers clean, friendly, and 
inexpensive lodging and meals in rural areas with plentiful natural environments (Gangotia, 2013; 
Pasanchay and Schott, 2021). According to Gangotia, a homestay provides an unusual chance to get 
to know a place by staying with a local family. In addition, Laymoun et al. (2020) stated that a 
homestay affords visitors the extraordinary opportunity to observe and comprehend the way of life 
in a typical community. It aims to help locals by promoting tourism in these areas and providing 
opportunities for visitors to participate in local activities and community-based rural tourism (Regmi 
et al, 2023).   
  
Hotels typically provide lodging as well as other necessary services to visitors staying there. In contrast 
to hotels, homestays offer an extensive range of activities that enable guests to exclusively experience 
local customs and traditions. These activities might be different from those that tourists and hotels 
typically enjoy. It is difficult for hotels to provide cultural interaction through first-hand experience. 
It indicates that homestays provide unique experiences for visitors. In Nepal, homestays offer tourists 
the opportunity to interact with rural locals and participate in a variety of cultural activities utilising 
local resources. However, to satisfy tourist needs brought by travel motivation, local resources must 
be available. In addition to how elements of the homestay services, such as local resources influence 
destination satisfaction and behavioural intention. After discussing the concept of homestay, discuss 
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the factors that motivate people to travel. Afterwards, we will discuss how a homestay meets their 
requirements. 
 

2.2. Travel Motivation 
 

There are both internal and external factors that can affect travel motivation. Examples of internal 
stimuli include individual needs, whereas external stimuli include marketing and promotion (Kotler, 
1982). Numerous studies have been conducted on the complex concept of tourist motivation, which 
consists of push forces generated by the departure location and pull factors generated by the 
destination. Push factors are psychological factors that may stimulate a desire to travel, whereas pull 
factors are those that can satisfy that desire (Dann, 1977; Crompton, 1979; Iso-Ahola, 1982; Ghimire, 
2004; Kunwar, 2017; Demirovic et al., 2019). Moreover, according to Todorvic and Jovicic (2016), a 
push factor is the psychological need to release the tension that has accumulated throughout the day, 
and a pull factor is the destination's characteristics that satisfy this psychological need. Prospective 
visitor's perceptions of the pull factors affect their decision regarding a destination (Mill, 1985). 
Furthermore, people's schedules are repetitive and stressful, and they are looking for an unusual 
experience that is different from everyday life (Dann, 1977; Crompton, 1979; Iso-Ahola, 1982).  
 
People wanted to get away from the city, try something new, relax, and enjoy a sense of freedom 
(Demirovic et al., 2019). For travel motivational factors, relaxation away from the ordinary, escape 
from the busy everyday life, hassle-free vacations, and getting refreshed (Pesonen and Komppula, 
2010). Although travel motivation depends on segment groups, cultural backgrounds, and 
demographic factors (Kara and Mkwizu, 2020; Yang et al., 2023). For example, cultural and historical 
factors are important motivators for international tourists (Dulhamid et al., 2022), while local food 
and weather are important motivators for seniors (Wijaya et al., 2018). According to Giner and Forne 
(2023), people seek out experiences that engage them with local food as a form of cultural 
preservation and local people. Localities specific to the destination, such as gastronomy, lifestyle, 
culture, history, people's attitudes toward foreigners, behaviours, and hospitality, should be 
highlighted to attract more visitors to the region (Sahin and Guzel, 2018; Anantamongkolkul and 
Pattanapokinsakul, 2022). The destination's local experience can help to satisfy the psychological need 
to escape the stresses of daily life. Tourists seek something different from their daily lives.  
 
Those who may be feeling anxiety also seek novelty, which is another reason they want to escape 
their routine (Lee and Crompton, 1992). Mitas and Bastiaasen (2018) state that the desire for novelty 
has a significant impact on people's motivation to travel. According to Mitas and Bastiaasen, one of 
the main goals of travel is to satisfy the need for novelty, and one of the criteria for this is the 
destination. Local cultural ceremonies and enjoying more authentic local foods make a positive 
impression on tourist's minds, contributing to the formation of positive memories (Chandralal and 
Valenzuela, 2013). Moreover, by engaging in previously unexplored experiences, tourists can improve 
their quality of life and skills (Cohen, 2004). Todorovic and Jovicic (2016) surveyed young people to 
find out why they take vacations for sightseeing and revealed that those who have accumulated daily 
stress seek relief by travelling to a new location. Then, as stress transforms into relaxation, individuals 
feel relaxed. Furthermore, the destination's local cultural experience enhances the novelty experience 
(Sahin and Guzel, 2018). 
 
It is evident from the foregoing explanation that elements that satisfy the need for relaxation are 
qualities that cannot be experienced in daily life, as this experience is transformed into novelty. People 
who wish to travel frequently seek out experiences distinct from their daily lives. A second conclusion 
that can be derived from the description of a homestay is that it utilises the regional characteristics 
of the area and is influenced by local customs. In this regard, the homestay service satisfies a demand 
among tourists for the destination. Homestays have grown in popularity among tourists because host 



320   Anil Ghimire 

 

ASEAN Journal on Hospitality and Tourism 

families provide authentic organic cuisine and specialized travel experiences (Abas et al., 2022; Regmi 
et al., 2023). Therefore, homestay is both a lodging option and one of the destination's attractions. In 
conclusion, homestay experiences influence both destination and individual satisfaction with the 
homestay. Ismail et al. (2016) and Voon et al. (2022) examined how the homestay experience 
influences satisfaction with particular homestay services. However, this study investigates the 
influence of homestay experiences on overall destination satisfaction. 
 

2.3. Theoritical Background 
 

Residents of urban regions seek out rural areas to obtain something different (Pujiastuti, 2020). 
Rurality is widely regarded as an important component of uniqueness, which directly engages with 
the inhabitants of rural areas. Individuals who seek rest from the stresses of the urban environment 
must seek relief in a rural setting (Pesonen and Komppula, 2010). Consequently, people prefer to 
travel to rural regions. Traditional activities, authentic and local cuisine, cultural and historical 
immersion, exposure to agriculture, and interaction with nature are the primary motives for people 
to visit rural regions (Farmaki, 2012; Huang et al., 2016; Demirovic, 2019; Kataya, 2021; Zhu et al., 
2023). Homestay appears to contribute positively to rural areas by satisfying the rural tourist 
motivation (Kulshreshtha and Kulshrestha, 2019; Agyeiwaah, 2019; Kuhzady et al., 2020; Singh et al., 
2021; Pasanchay and Schott, 2021; Abas et al., 2022; Osman et al., 2023; Regmi et al., 2023). 
 
It has been demonstrated in the literature on tourism that homestay services have a significant effect 
on tourist behaviour, making them one of the destination's attractions. The preservation of the 
destination's native culture through homestay enables visitors to learn about the destination's customs 
while immersing themselves in the local character. Homestays are a crucial component of the tourism 
lodging industry, and it is well acknowledged that they have an impact on destination satisfaction with 
their chosen destinations. Surprisingly little research has been done regarding the influence of 
homestays on overall destination satisfaction and behavioural intentions. 
 
The study by Ismail et al. (2016) attempted to rectify the shortcomings of earlier research. Ismail et 
al. conducted research on homestays in Malaysia and determined that the quality of the homestay 
service increases tourist satisfaction. In addition, it was found that tourist satisfaction played a 
significant moderating role in the relationship between behavioural intention and the quality of 
homestay services. Voon et al. (2022), citing similar research conducted in Malaysian homestays, argue 
that homestay service experience has a direct influence on satisfaction and an indirect influence on 
behavioural intentions. Homestay services are regarded as one of the attractions of the destination in 
the literature; thus, they influence destination satisfaction. Moreover, the attraction of a destination 
is a significant determinant of travel motivation; therefore, homestay services have an impact on the 
likelihood of next travel. Another limitation of previous studies is the assumption that homestay 
experiences only have an indirect impact on behavioural intention. 
 
A homestay experience can have a direct as well as indirect impact on a tourist's behaviour intention. 
Due to this, Xing (2022) research proposed the notion that fine service at a homestay would directly 
affect loyalty, then surveys conducted on online social media platforms rejected the hypothesis. 
However, according to Xing (2022), homestay services are influenced by the traditional culture of the 
locale. Therefore, Xing stated that rural homestays must immediately transition from their traditional 
to their most recent service models. Their investigation, however, has some limitations. Researchers 
have established the validity of the homestay experience concept by analysing a variety of service-
related requirements, such as excellent service and high-quality service. It can be challenging for rural 
homestays to provide high-quality services utilising local resources. In addition, as stated previously, 
tourists anticipate gaining first-hand knowledge of the indigenous culture through homestays. 
Therefore, the uniqueness of the location determines service quality. 
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Participating in the destination's culture satisfies the need for novelty that motivates most tourists to 
travel. It is logical that learning about new traditional cultures through homestay experiences would 
influence both the overall satisfaction with the destination and the satisfaction with the homestay 
services. When analysing how the homestay experience affects tourist satisfaction, however, only one 
specific measure of homestay satisfaction was considered (Ismail et al., 2016; Diwyarthi et al., 2019; 
Voon et al., 2022; Xing, 2022). In previous research, it was not taken into consideration that 
homestays are both a lodging option and a tourist attraction. This study's objective is to address the 
limitations of prior research.  
 

2.4. Hypothesis Development 
 

In this study, the homestay experience is defined by the homestay services provided by the host 
family, including travel guidance, traditional cuisine, accommodations, and cultural activities. 
Homestay services, especially in rural areas, frequently offer tourists an unforgettable experience. 
Tourists can learn about local history, traditional dance, songs, cuisine, activities, and festivals from 
their hosts (Voon et al., 2022). Additionally, those activities include things that reflect the local culture. 
Moreover, cultural events have a significant impact on tourist's overall satisfaction (Halkos et al., 
2021; Atsiz and Akova, 2021). In contrast to general tour attractions, maintenance factors, and 
heritage attractions, Huh and Uysal (2004) found that cultural attractions had a significant impact on 
the overall travel satisfaction of tourists. Atsiz and Akova (2021) found that cultural attractions like 
museums, galleries, cultural villages, historic buildings, and monuments have a significant impact on 
tourist's overall satisfaction. It is well recognised that local customs contribute significantly to tourist's 
overall satisfaction. In a homestay, tourists can directly experience traditional culture.  
 
In other situations, satisfaction can be assessed by comparing the actual experience to what was 
anticipated, with expectations influenced by individual requirements (Oliver, 1997). According to 
Spreng et al. (1996), customer satisfaction levels increase when expectations are less than experience 
values and decrease when expectations are greater than experience values. Since host families provide 
services at a low cost, homestays reduce the overall travel expenses of tourists. Even though the cost 
of homestays is the only portion of total costs, lower travel costs reduce tourist travel expectations. 
Therefore, tourists are generally satisfied when the overall experience exceeds their expectations of 
the travel destination. 
 
The need to travel stems from the individual's desire to escape the stress of daily life (Dann, 1977; 
Iso-Ahola, 1982; Cohen, 2004; Todorovic and Jovicic, 2016; Zhu et al., 2023). According to a 
researcher, individuals desire to change their normal schedules for leisurely activities. In the context 
of a homestay, the host family offers services that draw from the indigenous culture. Homestay 
services are an excellent way for people to satisfy their desire to experience something different from 
their everyday lives. In this regard, homestay experiences satisfy the travel needs of tourists and 
provide complete destination satisfaction. As a result, the following hypotheses were developed:  
 
H1: Homestay experience influences destination satisfaction. 
 
In addition, as individuals return from their visit and resume their normal schedules, they become 
increasingly bored and desire an unfamiliar experience. The need to escape daily life, which is the 
push factor that motivates travel during boredom (Dann, 1977; Iso-Ahola, 1982), is satisfied by the 
pull factors of the destination, such as homestay services. Because it had a characteristic that 
distinguished it from others. It is a good idea to choose a homestay when travelling because there 
may be similarities between hotel services and everyday life. Kim (2021) Determines the push and 
pull factors that influence domestic tourist's decision to return. When a homestay is an attraction to 
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a destination (Laymoun et al., 2020), this motivates travellers to go there. In this study, we examine 
both domestic and foreign travellers in a homestay context. Finally, a homestay encourages repeat 
visits. Also, Liang and Zuo's (2022) study identified that a cultural attraction has an obvious beneficial 
effect on a tourist's desire to return. While homestay services are affected by traditional cultural 
attractions (Gu and Wong, 2006; Gangotia, 2013; Laymoun et al., 2020; Voon et al., 2022; Regmi et 
al., 2023), The second hypothesis, would be:  
 
H2: Homestay experience influences Behavioural intention. 
 
The antecedents of revisit intents have been identified as being satisfied (Zeithaml et al., 1996; Oliver, 
1997). Similar strategies are used in the homestay service industry, where there is a relationship 
between behavioural intention, satisfaction, and homestay experience, with better homestay 
experience satisfaction having a favourable impact on loyalty (Vinh, 2013; Ismail et al., 2016; Osman 
et al., 2023). Therefore, the third hypothesis would be:     
 
H3: Destination satisfaction influences behavioural intention. 
 

Figure 1. The Conceptual Model of the Study 
 
Figure.1 shows the conceptual research model of the study based on the theoretical basis. The 
following definitions apply to each element of the model. 
 
Homestay experience: The homestay host family provides lodging, food, and other cultural 

experiences for tourists. 
 
Destination satisfaction: The tourists achieved their travel goals by thoroughly enjoying their 

destination. 
 
Behavioural intention: The evaluation of a tourist's propensity to visit the same destination again 

or desire to recommend it to others. 
 

3. Methodology 
  

Homestay 
Experience 

Destination 
Satisfaction 

Behavioural 
Intention 
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3.1. Data Collection Area 
 

Nepal is a mountainous nation, making it impossible to operate luxurious accommodations anywhere. 
This is why there are more homestays than ever before in Nepal (Nepal Rastra Bank, 2015). 
Ghalegaun's homestay is one of the most prominent tourist destinations in Nepal. Located 118 
kilometres west of Kathmandu, the capital of Nepal, and 2,095 metres above sea level. Locals in the 
Ghalegaun provide lodging services by giving out unoccupied spaces in their homes. By showing the 
local way of life, Ghalegaun attracts tourists to the region by showcasing its distinctive features. The 
Ghalegaun homestay initiative offers a first-hand look at rural Nepali life, particularly that of the 
Gurung caste. Tourists have the option of observing and participating in the village's everyday 
activities. As tourism grows, communities are encouraged to demonstrate their traditional cultures to 
tourists. Ghalegaun is presently regarded as a model village throughout South Asia due to the 
popularity of its homestays (Himalayan News Service, 2019). As a result, the empirical research was 
conducted in Ghalegaun, a significant and well-known homestay destination in southern Asia. 
 

3.2. Questionnaire Design 
 

A literature review and the unique characteristics of the homestay destination were used to develop 
the questionnaire's questions. According to Voon et al. (2022), the homestay experience can be 
separated into eight different categories: culture, guide service, food and beverages, the environment, 
cleanliness, accommodations, and services. Based on the dimensions provided by Voon et al., this 
study evaluates the homestay service experience. Nevertheless, the "services" component was 
excluded from this investigation. The item "services" was removed because, in the case of Ghalegaun, 
it was difficult for host families to provide additional services that were not easily accessible to them. 
This research measures the homestay experience based on the actual characteristics of a homestay. 
Homestays are run by local families who provide the service based on their abilities and accessibility 
to local amenities. Therefore, additional services, which are a dimension of "service" in the study by 
Voon et al., are challenging for all host families for social and economic reasons. The seven 
dimensions chosen by Voon et al. (2022) study to assess the homestay experience are outlined here. 
Although the questioning items for such dimensions were developed based on Ghalegaun's homestay 
features, 22 items were used to assess the homestay experience. Each of the four items measured 
"culture," "guide service", and "environment". Three items were used to measure the "cleanliness" 
and "accessibility" dimensions. The next two items were "Food and Beverage" and 
"Accommodation". Based on earlier research, three items were chosen to assess destination 
satisfaction (Bigne et al., 2001; Chen and Tsai, 2007; Chi and Qu, 2008; Banki et al., 2014; Acharya et 
al., 2023), One item was selected to assess destination satisfaction in keeping with the travel 
motivation theory of prior research (Dann, 1977; Iso- Ahola, 1982; Todorovic and Jovicic, 2016; Zhu 
et al., 2023). Finally, four items were used to measure destination satisfaction. Three items based on 
prior research were used to measure behavioural intention (Vinh, 2013; Poku et al., 2013; Munhurrun 
et al., 2015; Xing, 2022). Respondents were asked to rate their level of agreement with each item in 
each category on a 5-point scale (1=strongly disagree and 5= strongly agree).  
 

3.3. Sample Design and Data Collection 
 

Tourists who have not finished their trip to Ghalegaun should not be surveyed to ascertain their level 
of satisfaction with the region. A questionnaire is distributed to tourists who have completed their 
Ghalegaun tour and have arrived to pay at the tourism management office in the village, which was 
situated near the main entrance of the village. The respondents are selected randomly from those 
who completed the Ghalegaun tour. A total of 275 responses were collected; 31 of those were 
inadequate and excluded from further analysis; 244 (88.73%) of the responses were valid. The 
respondent profile is summarised in Table 1.  
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Table 1. Respondents Profile 
 

 Variables Frequency Percentage 

Gender Male 162 66.4 
Female 82 33.6 

Nationality Nepali 232 95.08 
Foreigner 12 4.92 

Marital status Single 58 23.8 
Married 155 63.5 
Other 31 12.7 

Age Under 18 6 2.5 
18-24 44 18 
25-34 72 29.5 
35-44 59 24.2 
45-54 42 17.2 
55-64 19 7.8 
65~ 2 0.8 

Education Elementary-Higher secondary 56 23 
Bachelor 74 30.3 
Graduated school 35 14.3 
Other 79 32.4 

Occupation Student 48 19.7 
Officer 44 18 
Business owner 27 11.1 
Other 125 51.2 

Total                                                   244 

 

4. Empirical Results 
  
For this study, comprehensive multidimensional constructs consisting of seven dimensions and a 
total of 22 items, for every aspect of the homestay service experience. The aspects are as follows: 
culture (four items), guide service (four items), food and beverage (two items), environment (four 
items), cleanliness (three items), accommodations (two items), and accessibility (three items). 
Confirmatory Factor Analysis (CFA) was used to test the validity of the measurement model, which 
was constructed using the seven dimensions and the stated correlations. The model fit indices 
obtained value is (i.e., CMIN/DF=2.135, CFI=0.959, RMR=0.041; GFI=0.871, AGFI=0.828, 
NFI=0.926, TLI=0.950, RMSEA=0.068). The suggested recommended value is satisfactory such as 

CMIN/DF ≦3.00 and RMR≦0.5 (Anderson and Gerbing, 1992), NFI, CFI is ≦0.9 (Anderson and 

Gerbing,1992), TLI≦0.9 (Tucker and Lewis, 1973), GFI and AGFI is≦0.8 (Doll et al, 1994), 

RMSEA≦0.8 (Browne and Cudeck,1993). The model fit indices were good for further study because 
all indicators exceeded threshold values as specified. It was shown to be an acceptable scale when the 
validity of the measure for behavioural intentions and satisfaction with the tourist destination was 
also tested. Destination satisfaction had a Cronbach's alpha of 0.947, and behavioural intention had 
a Cronbach's alpha of 0.922. The items corrected item-total correlations for destination satisfaction 
were as follows: 1) I am satisfied with the Ghalegaun destination (0.889), 2) Ghalegaun was a good 
choice for me (0.872), 3) At the Ghalegaun, I had an experience that fulfilled my desire for a 
destination (0.845), and 4) I feel pleased after visiting Ghalegaun (0.887). The items corrected item-
total correlations for behavioural intentions were as follows: 1) I would like to revisit the Ghalegaun 
in the future (0.792), 2) I would like to suggest my friends and relatives visit the Ghalegaun (0.883), 
3) I would like to share my good experience of the Ghalegaun with friends and relatives (0.854). As 
a result, reliability is assumed, and a structural equation model (SEM) test is used to ascertain the 
variable's relationships.  
 
After the data reliability analysis was completed, structural equation modelling (SEM) with Amos 27 
was used to investigate the direct and indirect effects of the predictor variable (homestay service 
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experience) on destination satisfaction and behavioural intentions. Multiple fit indications were used 
to assess the proposed research model further. The result of the fit indicated that the SEM for the 
research model also demonstrated a valid model. The statistical analysis of the entire model indicates 
its level of acceptability (CMIN/df=1.943; RMR=0.040; RMSEA=0.062; CFI=0.954; GFI=0.833; 
AGFI=0.803). 
 
The estimates of the structural coefficients are used to test the hypotheses within the overall model. 
The study examined how the homestay experience affected satisfaction with the destination and 
behaviour intention. The impact of homestay experience on destination satisfaction was positive and 
significant (β1=0.882, t= 8.664 p<0.001) supporting H1. The impact of homestay experience on 
behavioural intention was positive and significant (β2=0.313, t=3.495, p<0.001), hence supporting 
H2. Then, the impact of destination satisfaction on behavioural intention was positive and significant 
(β3=0.615, t=6.967, p<0.001), supporting H3. The model fit indices and hypotheses results are 
presented in Table 2. 
 

 
 
 
 
 

Figure 2. The Influences of Homestay Experience on Destination Satisfaction and 
Behavioural Intention 

 

CMIN/df=1.943 

GFI=0.833 

AGFI=0.803 

NFI=0.910 

RFI=0.901 

IFI=0.954 

CFI=0.954 

RMR=0.040 

RMSEA=0.062 
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Table 2. SEM Results of Proposed Model 

 
Hypothesized Relationship Standardized Estimates t- value p- value Decision 

Homestay experience-> 
Destination satisfaction 

0.882 8.664 <0.001 Supported 

Homestay experience-> 
Behavioural intention 

0.313 3.497 <0.001 Supported 

Destination satisfaction-> 
Behavioural intention 

0.615 6.967 <0.001 Supported 

CMIN/df=1.943, the goodness-of-fit (GFI)=0.833, AGFI=0.803, NFI=0.910, TLI=0.949, CFI=0.954, 
RMR=0.040, RMSEA =0.062 

 
 

5. Discussion and Practical Imlications 
  

5.1. Discussion 
 

To maximise the benefits of rural tourism, tourism planners must develop rural tourist 
accommodations. However, a lack of sufficient resources makes it impossible for developing nations 
to operate luxurious hotels anywhere. In this circumstance, homestays are a crucial lodging option. 
As a destination's main attraction, homestays provide tourists with more than just a place to sleep; 
they also allow them to gain first-hand exposure to the local culture. It was therefore hypothesised 
that attempts to provide a homestay experience would raise destination satisfaction and behavioural 
intention. This study was designed to investigate theoretical relationships between homestay 
experience, destination satisfaction, and behavioural intention in the context of Nepal. It is essential 
to acquire a deeper understanding of the homestay experience as well as the role homestay plays in 
rural tourism's strategic sustainability and economic growth. Voon et al. (2022) examined homestay 
experience on eight variables and investigated the effects on satisfaction. However, one variable was 
left out due to the host family's ability and capacity to operate in a local facility. This is because, 
according to the definition of homestay, it operates at a local facility. This study evaluates seven 
different aspects of the homestay experience, all which host families can easily access to 
accommodate tourists. 
 
The first significant finding of this study was that homestay experience has a direct positive influence 
on destination satisfaction. People desire relief from daily stress and a change in their daily schedules, 
and urbanisation is one of the major causes of people's stress today. Therefore, individuals wish to 
travel to a new location to refresh. In this circumstance, rural tourism is crucial for them. Homestays 
are an essential accommodation option for rural tourists. On the other hand, if people want to stay 
in a hotel, the hotel's lavish facilities may be inconvenient because people are interested in changing 
their daily routine, but hotels give similar services that are available anywhere or maybe experienced 
a lot in daily life. As a result, a homestay experience that was inspired by the region's authenticity 
satisfies tourist's desires to visit, which in turn affects their satisfaction with the place they are visiting. 
As a result, staying at a homestay is not simply a lodging service; it may also be a tourist attraction. 
The result demonstrates clearly that the influence of the homestay experience on destination 
satisfaction was positive and significant. 
 
The findings of previous research also suggest that homestay experience has an indirect impact on 
behavioural intention instead of a direct one (Ismail et al., 2016; Voon et al., 2022). The second 
significant finding of this study demonstrated that the homestay experience does have a direct and 
indirect influence on behavioural intention. As previously stated, staying in a homestay is a significant 
attraction for tourists; therefore, the experience may serve as motivation for future travel. According 
to Mill (1985), the key element influencing the choice of destination is the pull factor of the 
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destination. Similarly, the results of this study indicate that homestay service is a destination attraction 
factor. The escape and reward model (Dann, 1977; Iso-Ahola, 1982) shapes tourist travel motivation, 
whereas extraordinary experiences satisfy the demands derived from travel motivation. Additionally, 
one of the primary functions of the homestay is to expose tourists to traditional culture in a way that 
contrasts with daily life. This is why homestay experience influences behavioural intentions both 
directly and indirectly.  
 

5.2. Practical Implications 
 

The findings of this study indicate that the experience of staying in a homestay has a significant 
influence on both destination satisfaction and behavioural intention. Therefore, a positive homestay 
experience is likely to result in positive outcomes. Combining homestay services with local vibes 
activities facilitated by indigenous resources has the potential to enhance both homestay and 
destination satisfaction. Geographically inconvenient rural regions, which present challenges for the 
operation of luxurious hotels, effectively implement homestays to enhance tourist satisfaction. It 
indicates that the successful operation of homestays contributes to the growth of rural tourism. 
 
This research endeavour has the potential to enhance knowledge regarding the homestay issue. 
Tourist satisfaction is influenced not only by luxurious comforts but also by facilities that are derived 
from local resources and imbued with indigenous characteristics. To enhance tourist satisfaction, it 
is recommended that the lodging service combine local cultural events into their offerings. The study 
carried out by the author contributes significantly to the field of the lodging industry as it enhances 
the understanding of the relationship between local services and tourist satisfaction.  
 

6. Conclusion 
  
According to the findings of this study, there is a relationship between homestay experience, 
destination satisfaction, and behavioural intention. This study infers that improved tourist satisfaction 
through real experiences is derived from destination locales. Tourists can learn more about the 
destination's local culture through homestays. Homestays are not only lodging facilities but also one 
of the destination's tourist attractions that influence travel motivation as a pull factor. Understanding 
the homestay experience provides direction for the travel industry in developing rural tourism 
marketing strategies. 
 
This study has some limitations that should be noted. To fully comprehend the homestay experience, 
it is necessary to investigate numerous other homestay programs whose cultures are like those of 
other Nepalese villages. Because Ghalegaun is culturally distinct from other Nepalese rural areas. It 
has its own distinct culture, which may influence tourist satisfaction. Second, the outcomes of this 
study were only applicable to homestays in rural areas. Future research should investigate how a 
homestay experience affects tourist's satisfaction with urban tourism.  
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